. |

Reach your customers where they are.

TARGETED & PERSONALIZED
COMMUNICATION

Mono-brand communication

Mt LMD,
R e
25 fu e veskissend, en im pramotie 5 Delhaire!
Puur bubbsisnd plezier
Fareais

i e rism o o wat keur brergg in ons dhageljise leven Het ol aven
Erssrae sen imsense, 2
cpabends, i i jos ziin

beschikbaar in ol van vasanten!

‘Genlst ven sen brulsends promo op Fants en Sprits!

Mamenizel kae e gericien van een finke proma op Fanta, Sprie en hun
easiantary ) ko vin 2 packn met & bikjes van 31 cl, s het tweecle pack
280 -30%! Vimar wacht e nog op? Snel s js Delhaize-winke! of naar
eihalze.te

Laat het smaien
Hst Delhize-team

IR promses srusn!

Any question ? E-mail us at
mmd@delhaize.be

e-CRM journey - Retention

Same content sent on different moments to a
recalculated target group:

® Same target group segmentation but recalculated
each time

® Same content

® 4 waves

Duration

4 sendings

Media Booking

6 weeks

Nice to know

® Pre-analysis included

Definition of segmentation criteria in collaboration
with MMD

Could be linked to a flash e-deal

Look & feel Delhaize

Visual created by the client

Link to a page dedicated to your range of products
on Delhaize.be

Setup + content cost

e Sent on Saturday or Tuesday

Post reporting

Reportings are available 6 weeks after the end of the
activation and available via an online platform. Request
access to our Account Managers.

KPIT - #0pen rate (FR + NL)

KPI2 - Click-Through-Rate (FR+NL)

Sample pictures

OBJECTIVES

CONVERSION

BRAND AWARENESS

CALL TO ACTION

TRIAL

ENGAGEMENT / CONSIDERATION

CROSS/UPSELLING

Points Plus Punten S.A./N.V. - Brusselsesteenweg 347 - B-1730 Asse

www.mediamarketingdelhaize.be
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